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This  leaflet   summarizes   recent   trends  in 
tribution  of  the  consumer's  food  dollar. 
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food   marketing   costs   and   in   the   dis- 


FARMERS'  BULLETINS 

Feeding  cottonseed  products  to  livestock.    N.   R.   Ellis   and   R.   E.   Hodgson. 
Agricultural  Research  Service.   12  p.,  illus.    (F  1179,  rev.)    Price  10^. 
This  revised  bulletin  discusses  the  value  of  cottonseed  products  as  livestock  feeds. 

Measuring  and  marketing  farm  timber.  Forest  Service.  33  p.,  illus.  (F  1210, 
rev.)    Price  15^ 

It  is  the  aim  of  this  revised  bulletin  to  assist  woodland  owners  in  getting  information 
about  the  amount  and  real  value  of  standing  timber  and  the  location  of  good  markets  so 
that  they  may  market  their  forest  products  at  fair  prices. 

Logging  farm  wood  crops.  Fred  C.  Simmons.  Forest  Service.  52  p.,  illus. 
Supersedes  F  1907  and  F  2008.    (F  2090.)    Price  20f. 

This  bulletin  was  planned  to  tell  farmers  how  they  can  harvest  their  timber  crops  with 
the  equipment  they  already  have  or  can  easily  get. 

Grass  for  conservation  in  the  southern  Great  Plains.  B.  W.  Allred  and  W.  M. 
Nixon.   Soil  Conservation  Service.   30  p.,  illus.    (F  2093.)    Price  15 f. 

Grass  is  the  most  economical  feed  for  livestock  in  the  southern  Great  Plains.  This 
bulletin  teils  what  kinds  of  grass  to  use  and  how  to  seed  them  successfully. 

Hose  pump  for  applying  nitrogen  solutions.  Charles  W.  Gantt,  Jr.,  "Walter 
C.  Hulburt,  and  Henry  D.  Bowen.  Agricultural  Research  Service.  11  p.,  illus. 
(F  2096.)    Price  10f. 

This  new  bulletin  outlines  the  design  and  operation  of  a  pump  for  measuring  and 
applying  liquid  fertilizers. 

LEAFLETS 

Hornworms  on  tobacco:    How  to  control  them.    D.  J.   Caffrey.    Agricultural 
Research  Service.    Folder,  illus.    Supersedes  L  336.   (L  399.)    Price  5^. 
Control    measures    for    this    insect,    that    causes    an    estimated    damage    of    $80,000,000 

annually,  are  given. 

AGRICULTURE  HANDBOOKS 

Supplement  for  1954  to  Consumption  of  food  in  the  United  States,  1909-52. 

Agricultural    Marketing   Service.     118    p.     (Suppl.    to   AH    62.)     Price   60/. 

FOR  SALE  ONLY. 

Statistical  data  on  food  consumption  has  been  revised  and  presented  here  as  a  supple- 
ment   to    the    original    report,    Agriculture    Handbook    62. 


•  Compiled  by  Eleanor  W.  Clay,  Office  of  Information. 

PUBLICATIONS   FOR   SALE   ONLY,  SEE  HOW  TO   ORDER  ABOVE. 


Directory  of  organization  and  field  activities  of  the  Department  of  Agricul- 
ture .  .  .  1956.  U.  S.  Department  of  Agriculture.  206  p.  (AH  76,  rev.) 
Price  55f.   FOR  SALE  ONLY. 

This  Directory  shows  the  organizational  structure  of  the  Department  of  Agriculture. 
The  multiple  activities  of  its  agencies  and  offices  are  explained  briefly,  and  the  locations 
of  those  activities  within  and  outside  the  continental  United  States  are  given. 

Seeding  in  the  southwestern  pine  zone  for  forage  improvement  and  soil  pro- 
tection. Fred  Lavin  and  H.  W.  Springfield.  Agricultural  Research  Service 
and  Forest  Service.    52  p.,  illus.    (AH  89.)    Price  25f.    FOR  SALE  ONLY. 

Gutdes  for  establishing  seeded  stands  to  improve  range  condition  and  forage  supply 
are  presented. 

Measuring  the  supply  and  utilization  of  farm  commodities.  Agricultural 
Marketing  Service.    114  p.,  illus.    (AH  91.)    Price  60f.    FOR  SALE  ONLY. 

During  the  last  30  years,  supplies  and  utilization  of  farm  commodities  have  changed 
substantially.  This  handbook  presents  a  master  index  designed  to  provide  a  framework 
for  economic  and  statistical  analysis  of  what  has  happened  to  this  supply-utilization. 

CIRCULARS 

Insecticides  and  repellents  for  the  control  of  insects  of  medical  importance 
to  the  Armed  Forces.  Agricultural  Research  Service.  91  p.,  illus.  Supersedes 
M  606.    (C  977.)    Price  35*.   FOR  SALE  ONLY. 

Materials  and  methods  that  have  proved  to  be  or  offer  promise  of  being  of  practical 
value  are   summarized   in   this   circular. 

Gastight   fabrics — for  use   in   fumigating   with   hydrocyanic   acid   gas.     A.  W. 

Cressman,  H.  R.  Yust,  and  D.  Eichorn.  Agricultural  Research  Service.   14  p., 
illus.    (C  978.)    Price  10f. 

This  circular  summarizes  the  investigations  of  the  Whittier,  Calif.,  laboratory  in  de- 
veloping a  gastight  fabric  suitable  for  tree  fumigation  with  hydrocyanic  acid  gas,  and 
experience  with  selected  fabrics  in  Hall  scale  fumigation. 

MARKETING    RESEARCH   REPORTS 

Economic  factors  in  marketing  farmers'  castorbeans.  George  W.  Kromer. 
Agricultural  Marketing  Service.  46  p.,  illus.  (MRR  106.)  Price  35^.  FOR 
SALE  ONLY. 

Preferences  for  canned  grapefruit  juices.  Hugh  P.  Bell.  Agricultural  Mar- 
keting Service.    31  p.,  illus.   (MRR  108.)    Price  25/.   FOR  SALE  ONLY. 

Frozen  grapefruit  sections:  Evaluating  a  new  product  by  retail  sales  audit 
and  household  survey.  Robert  E.  Branson,  Milton  Jacobs,  and  Richard  Hall. 
Agricultural  Marketing  Service.  62  p.,  illus.  (MRR  110.)  Price  40/.  FOR 
SALE  ONLY. 

MISCELLANEOUS  PUBLICATIONS 

Marketing  costs  for  food.  Agricultural  Marketing  Service.  [14]  p.,  illus. 
(M  708.)  Price  10/.    See  page  1. 

Program  for  the  Great  Plains.  U.  S.  Department  of  Agriculture.  11  p.,  illus. 
(M  709.)    Price  10/. 

Objective!  of  a  long-range  agricultural  program  are  outlined  to  aid  the  people  of  the 
Great  Plains  to  develop  a  land-use  program  which  will  minimize  the  damaging  effects  of 
drought,   wind,   floods,  and  other  natural  disasters. 

SKKVICE  AM)   REGULATORY  ANNOUNCEMENTS 

Lihi  of  intercepted  plant  pests,   1954.    Agricultural  Research   Service.    61  p. 

son.  sikvijys 

\I< -niJota  Area,  California.  Frank  F.  Harradine,  R.  A.  Gardner,  L.  G.  Rooke 
and  E.  A.  Knecht.  Soil  Conservation  Service  in  cooperation  with  the  Uni 
versity  of  California  Agricultural  Experiment  Station.  Series  1940,  No.  18. 
96  p.,  illus.    Price  $2.00.    FOR  SALE  ONLY. 


PUBLICATION!   Foic   BALI   ONLY,   USE   now    To   OBDEB   o.\    PAGE    i. 


TECHNICAL,  BULLETINS 

Effects  of  heat  treatment  on  the  viability  of  rice:  A  report  of  research  and  a 
literature  survey-  Vernon  H.  McFarlane,  Joseph  T.  Hogan,  and  Taylor  A. 
McLemore.  Agricultural  Research  Service.  51  p.,  illus.  (T  1129.)  Price  20f. 
FOR  SALE  ONLY. 

Results  of  experiments  on  the  effects  of  heat  treatments  on  rough  rice  are  given. 

The  demand  and  price  structure  for  wheat.  Kenneth  W.  Meinken.  Agricultural 
Marketing  Service.    93  p.,  illus.     (T  1136.)    Price  35f.    FOR  SALE  ONLY. 

This  bulletin   describes  the  principal   economic  variables   that   influence  utilization   and 
prices  of   wheat  and  other   economic   relationships  that   exist  within   the  wheat   economy. 

OTHER  PUBLICATIONS 

Fluid  milk  and  cream  consumption  in  northeastern  marketing  areas,  1940-54. 

P.  E.  O'Donnell  and  L.  W.  Haynes.    Agricultural  Marketing  Service.    43  p. 
(SB  168.)    Price  20f.    FOR  SALE  ONLY. 

PERIODICALS 

Agricultural  research.  Vol.  4,  No.  7,  January  1956.  Price  15^  a  copy,  $1.00  a 
year,  domestic;  $1.35  a  year,  foreign.   FOR  SALE  ONLY. 

Agricultural  situation.  Vol.  40,  No.  1,  January  1956.  Price  of  a  copy,  50^  a  year, 
domestic;  70^  a  year,  foreign.   FOR  SALE  ONLY. 

Agriculture  decisions.  Vol.  14,  No.  10,  October  1955;  Vol.  14,  No.  11,  November 
1955.  Price  of  single  copy  varies  depending  on  size.  $3.00  a  year,  domestic; 
$4.00  a  year,  foreign.    FOR  SALE  ONLY. 

Bibliography  of  agriculture.  Vol.  19,  No.  12,  December  1955;  Vol.  20,  No.  1, 
January  1956.  Single  copies  vary  in  price.  $8.00  a  year,  domestic;  $9.50 
a  year,  foreign.    FOR  SALE  ONLY. 

Extension  service  review.  Vol.  27,  No.  1,  January  1956.  Price  10^  a  copy,  $1.00 
a  year,  domestic;  $1.50  a  year,  foreign.  FOR  SALE  ONLY. 


PUBLICATIONS  FOR  SALE  ONLY,  SEE  HOW  TO  ORDER  ON  PAGE  1. 


CHECK  YOUR  SELECTION,  ONLY  FIVE  WILL  BE  SENT  FREE 

WRITE  YOUR  NAME  AND  ADDRESS  PLAINLY,  DETACH  LABEL,  AND  RETURN 
TO  OFFICE  OF  INFORMATION,  UNITED  STATES  DEPARTMENT  OF  AGRICUL- 
TURE, WASHINGTON  25,  D.  C.  IF  YOU  CHANGE  YOUR  ADDRESS  SHOW  YOUR 
OLD  ADDRESS  AS  WELL  AS  THE  NEW  ONE. 
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Others 


FREE  PUBLICATION  OFFER  IS  LIMITED  TO  CORRESPONDENTS 
WITHIN  THE  UNITED  STATES  AND  ON  INTERNATIONAL  EX- 
CHANGE. FOREIGN  CORRESPONDENTS  SEE  PURCHASE  INSTRUC- 
TIONS ON  PAGE  1. 
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Fire   control  notes.    Quarterly.    Vol.   17,   No.   1,   January  1956.    Price   20f   a 
copy,  75f  a  year,  domestic;   $1.00  a  year,  foreign.    FOR  SALE  ONLY. 

Foreign  agricnltnre.    Vol.  XX,  No.  1,  January  1956.    Price  15f  a  copy,  $1.50  a 
year,  domestic;   $2.00  a  year,  foreign.    FOR  SALE  ONLY. 

Marketing  activities.    Vol.  19,  No.  1,  January  1956.    Price  15f  a  copy,  $1.50  a 
year,  domestic;   $2.00  a  year,  foreign.    FOR  SALE  ONLY. 

News  for  farmer  cooperatives.   Vol.  22,  No.  10,  January  1956.   Price  10f  a  copy, 
$1.00  a  year,  domestic;   $1.50  a  year,  foreign.    FOR  SALE  ONLY. 

Rural  lines.    Vol.   2,  No.  8,  January  1956.    Price  15^   a  copy,  $1.50  a  year, 
domestic;   $2.00  a  year,  foreign.    FOR  SALE  ONLY. 

Soil  conservation.    Vol.  XXI,  No.  6,  January  1956.    Price  15<  a  copy,  $1.25  a 
year,  domestic;   $1.75  a  year,  foreign.    FOR  SALE  ONLY. 

MOTION  PICTURES 

The  Motion  Picture  Service,  Office  of  Information,  U.  S.  Department  of  Agriculture,  pro- 
duces and  distributes  motion  pictures  on  subjects  with  which  the  Department  is  concerned. 
They  are  both  sound  and  silent  and  are  released  In  16-ram.  and  35-mm.  widths.  Films  in  the 
18-mm.  size  are  available  from  State  film  libraries;  35-mm.  films  are  available  only  from 
Motion  Picture  Service.  They  are  lent  for  educational  purposes  to  groups  and  organizations 
or  may  be  purchased  outright.  Prints  of  Department  films  may  be  obtained  from  75  co- 
operating film  libraries  In  the  48  States,  the  District  of  Columbia,  and  the  Territories  of 
Alaska,  Hawaii,   and  Puerto  Rico. 

FROM  THE  GROUND  UP.   16  mm.,  sound,  in  color.  Running  time,  13  minutes. 
Released  1955. 

This  film  tells  the  story  of  the  soil  surveyor  and  the  work  he  does  in 
studying  and  mapping  farm  soils.  It  explains  the  importance  of  productive 
soil  to  the  populations  of  the  world.  The  soil  surveyor  shows  how  the  soil 
conservationist  uses  the  information  gained  on  the  soil  survey  to  help  the 
farmer  develop  his  conservation  farm  plan.  Produced  in  cooperation  with 
the  National  Plant  Food  Institute.  (Not  in  film  libraries;  available  for  loan 
from  state  offices  of  the  Soil  Conservation  Service  and  for  purchase  from  the 
Motion  Picture  Service  for  $54.33.)     TV  use  permitted. 
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